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This company provides airport transfer services and guided ATV tours. They had
tried to create content in-house for a while but weren’t sure what they were doing
or how to use local keywords. They had nearly zero monthly traffic when we started
working on their account in August 2022.
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We provided them with a comprehensive SEO audit to identify and fix some
technical issues. Then, we started with an aggressive content strategy, creating 15-
20 monthly blogs for the first six months. After the first six months, we decreased the
number of blogs and focused more on acquiring backlinks through guest posts. In
just over a year, this allowed us to help them go from zero traffic to nearly 2,000
visitors per month. The real impact? They reached over 400 high-quality backlinks
and saw a 320% increase in monthly website leads.



)7

' 8%, 986,1(66 6(59,8(6

BEFORE AFTER

Organic traffic

| Awg. traffic

December 2021

Avg. traffic 6166

S % Sl 0

U ( % 1

This company provides business setup solutions in Dubai — including visa
assistance, business bank account opening, legal assistance, and more. They had
been working with an agency before but were looking for a team with more travel
experience to target foreign entrepreneurs.
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The previous agency had done a good job staying on top of technical issues, so
we proposed a six-month content package (December 2021-June 2022) that
included updated keywords and a new SEO strategy to target a different
audience. Their package included ten 2,000-word blogs and copy updates to two
web pages per month. In just six months, we were able to help them increase their
traffic by 750%. While they only had the budget for six months, our content is still
helping them get over 8k views per month.
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When we started working with this client, they only offered insurance in the
Canadian market (they have now expanded to offer loans and other financial

products). They needed help kickstarting their content efforts and developing a
Canadian-focused content plan.
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We started by cleaning up their existing posts and web copy for about three
months. We had identified issues with search intent in their existing posts, but the
content was otherwise great, so we made small tweaks to those pieces of content.
Then, we spent another three months writing blogs for them before they made the
switch to fully managed SEO. We focused on travel insurance and credit card-
related content to develop a package that included ten blogs per month, on-page
optimizations, and acquiring backlinks with 5 to 15 DA30+ guest post links.
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This brand sells phone cases and accessories, meaning they’re in an incredibly
competitive market. They’'re a larger brand, so they had an in-house team but
were struggling to find unique ways to target keywords that could really help
them boost their traffic.
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We worked with their in-house team from July 2022 to July 2023 on two main
things: SEO consulting and training and an optimized SEO strategy. This was
unique because we had never provided training to an in-house team before. We
also helped them build a content strategy, which included keyword research and
content briefs for their writers to use as a guide. Our content strategy allowed
them to increase their traffic by 360%.
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This travel publication was already working to increase traffic (successfully) but
needed a dedicated travel writer and SEO expert to help them expand and
diversify their content strategy. Our Head of Content helped develop content
ideas and wrote optimized travel articles for four months to boost their efforts.
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Our Head of Content performed a competitor gap analysis to identify keywords
that direct competitors weren’t targeting, but users were searching for. This led to
the creation of two new category pages. From there, keyword research revealed
an opportunity to target high-traffic, high-intent keywords surrounding hotel,
restaurant, and travel packing content. Due to the quality of content and
improved search intent targeting, the bounce rate was reduced by 64%, and top-
performing articles garnered over 300,000 views.
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https://docs.google.com/spreadsheets/d/1q0Jp-og5-QVFDg2oFXSpcuelCnsaL9To3A29N6Pf1SY/copy




